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About Deloitte Recap LLC

Introduction to Recap

- Founded in 1988 by Mark Edwards and based in the San Francisco Bay Area

- Created the largest proprietary database of information and analysis on the Biotechnology Industry, including
details on over 29,000 alliances and 2,000 development stage compounds; approximately 600 organizations
subscribe, with more than 3,000 users

- InJuly 2008, Recombinant Capital, Inc. was purchased by Deloitte LLP and the business is now known as
Deloitte Recap LLC ("Recap").

Recap Alliance Advisory Services

- Recap consultants have extensive knowledge of biotech alliance structures and economics, and incorporate
the latest industry trends into their projects

- Recap averages 100 partnering discussions each year
- Total value of completed strategic transactions in excess of $10 Billion

- Deal experience spans the spectrum of biopharmaceutical development:

= In-Licensing (Corporate and University)
= Co-Development and Co-Promotion

= Regional Licensing

= Corporate Strategic Investments

= Product Quid/Swaps
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Workshop Overview

The BioPharma Partnering Paradigm

* The Players and the Process
» Case Study — Campath
* Finance: What it Takes

Current Trends in Financing

Biotech Equity Investment Activity through Q309
s the IPO Window Opening?

Mergers & Acquisitions

Big Co Alliance Trends

Top In-Licensors of Biotech Programs
Defining the BigCos of Licensing
Trends in BigCo Alliances

Key Learnings from the Data

BigCo Alliances in 2008-09
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The BioPharma Partnering Paradigm
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Partnerships

Most discoveries
originate
at Universities

Most products are
commercialized by
Pharma Companies

Licensing

The Industry has evolved niche players:
Research & Discovery
Development
Marketing
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